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Kyushu University QREC Challenge & Creation (C&C) Application Form
	Suggested theme
	□ Open theme                 □ Business creation

	Project theme
	

	Team of students participating
(team name)
	

	Team leader name
＊Student ID number
	Graduate/undergraduate school
	Major/department
	School year
	Professional experience

	
	
	
	
	(Yes)
(No)

	
	 TEL (mobile）  (         )            －

	Contact numbers
	 FAX           (         )           －

	
	*Information will be provided by e-mail from now on so please provide a mail address where you will definitely be able to be contacted
e-mail address：

	Team members

	Name

*Student ID number
	Graduate/ undergraduate school
	Major/ department
	School year
	Email
	Professional experience

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)

	*
	
	
	
	
	(Yes)   (No)


	Project outline (Write the summarized details for each item)

	Project details
	○ Details of product or service


	Market

environment
	○ Current state and prospects for market

○ Size of market

○ Market categories
○ State of competition


	Marketing

strategy
	Note: Items marked with the black dot ● are for business creation only 
○ Marketing purpose
○ Target markets

● Distribution strategy

● Pricing strategy

● Sales promotion strategy

● Sales plan




	Necessary expenditure

	Details of equipment expenses
	Details of expendables expenditure

	Item name/specifications
(unit price x quantity)
	Amount
	Item name
(unit price x quantity)
	Amount

	
	
	
	

	Sub total
	
	Sub total
	

	Details of travel expenses
	Details of honorarium

	Item
	Amount
	Item
	Amount

	
	
	
	

	Sub total
	
	Sub total
	

	Details of part-time worker expenses
	Details of other expenses

	Item
	Amount
	Item
	Amount

	
	
	
	

	Sub total
	
	Sub total
	


Grand total:                  Yen (Unit of amounts: thousands of yen)
	Items to be implemented and implementation plan (schedule)

	Periods
	Items for implementation

	Early/mid/late (month)      to Early/mid/late (month)
Early/mid/late (month)      to Early/mid/late (month)
Early/mid/late (month)      to Early/mid/late (month)
Early/mid/late (month)      to Early/mid/late (month)
Early/mid/late (month)      to Early/mid/late (month)
	


	Precise details of project (Write details for each item)

	Project purpose and  details
	


	Precise details of project (Write details for each item)

	Market environment

	

	Marketing strategy
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